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NEH Grants Support to Archives of Outdoor Advertising

The National Endowment for the
Humanities has awarded Duke
University's Hartman Center a grant
in the amount of $171,303 to organize
and describe the huge collections of
outdoor advertising that came to the

The collections contain at least a
quarter million items: letters, reports,
photographs and slides, research
studies, promotional literature, films,
and much more. There even are
examples of original artwork for

ate student intern and undergraduate
student assistants. Work began
September 1.

The Outdoor Advertising Archives
are important both to the academic
community and to the industry, and

university in 1996. The two-year
project, funded earlier this year, is
entitled “Art and Commerce by the
Side of the Road.”

The archives of the Outdoor
Advertising Association of

YOUR NAME

HERE

America (OAAA) and related col-
lections fill over 531 feet of
shelves. Much of the material
arrived at Duke in an unorgan-
ized state, making research
extremely difficult. Yet the collections
are unique and important, document-
ing a ubiquitous feature of 20th cen-
tury life and reflecting important
themes in cultural and business histo-
ry, commercial art, architecture, pop-
ular culture, and cultural geography.

despite the limited accessibility,
members of both groups regular-
ly have contacted the Hartman
Center for research assistance.
OAAA President & CEO Nancy J.
Fletcher endorsed Duke's grant
application to NEH, writing, “I

This 1929 image is an example of creative tem-
plates available to local advertisers through the
monthly Sales Tickler.

advertising posters and also a few
full-size, multi-sheet billboards that
never were posted.

The task facing newly-hired staff is
a challenging one. Archivists Lisa
Stark and Lynn Pritcher will carry out
most of the work, assisted by a gradu-

am impressed with Duke's com-
mitment to preserving the
records of our industry and mak-
ing them more available than
they ever have been before” With two
years of effort by the project team, the
result will be a body of well-organ-
ized collections, with information
about them posted in Duke's online
library catalog and on the World
Wide Web.

Hartman Center Announces Ninth Annual Travel Grant Competition

The J. Walter Thompson Company Research Grant season is here! These grants enable graduate students,
faculty and independent scholars to travel to Duke to use the Hartman Center collections for their research.
The 79 previous grant winners have come from all over the United States and around the world.

The program annually offers:

* up to three ]WT Company Research Fellowships of $1,000 each
- a varying number of travel subsidies that usually range from $200-750.

The Center encourages applicants from any academic discipline as well as individuals working on independent,
not-for-profit projects (including museum curators and teachers). For more information go to our web site
(http://scriptorium.lib.duke.edu/hartman/) or contact Jacqueline Reid, Reference Archivist, at 919-660-5827 or
hartman-center@duke.edu. Application packets will be sent out in November and December.

The postmark/fax deadline for applications is January 18, 2001.
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Growth Continues With Many Gifts
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Archives Prove
Valuable Source for
Research, Business,
and Teaching

Making New Friends

The Hartman Center long has relied
on its Friends group for major por-
tions of its budget. We recognize the
following recent contributors with

The Hartman Center attracts
numerous researchers every year
from distant parts of the globe. One
recent researcher who came from
afar was Dr. Jill Matthews, a history
professor from the Australian
National University who came to
Duke University to study the
Americanization of advertising in
Australia, Matthews said that
Australia is the "far end of the uni-
verse" to most people and so infor-
mation is very hard to find on this
topic. Matthews was quite pleased
with what she found in the J. Walter
Thompson Company Archives
relating to the JWT-Sydney office
that opened in 1929. She said that
she was able to find materials on
Australia that otherwise do not exist,
including what she thinks to be the
first sociological analyses of radio
and magazine listeners and readers
in Australian history. She called this
discovery the highlight of her trip.

Duke undergraduate Jacob
Anderson, on an internship in
Prague, Czech Republic, phoned
needing to learn quickly “everything
there is to know about outdoor
advertising” A tall order, but the
Hartman Center was able both to
provide information and a referral to
the industry trade organization. “I
owe you a cup of coffee and a scone
when I get home!” the grateful
Anderson e-mailed.

It is fascinating for Center Staff to
work with middle and high school
students from around the United
States participating in the Talent
Identification Program (TIP) here at

Young TIP students analyze magazine ads
during 3-week summer course.

great appreciation:

Major Benefactors & Corporate

Supporters

Duke University. Both this year and
last, TIP offered a class called
“Advertising, Media and Markets” to
the students, who were eager to
research and debate topics relating to
advertising. The Hartman Center was
a frequent field trip destination this
summer where the students were able
to work on projects that showed them
how advertising has changed over
time. Instructor Tara Mylenski
encouraged them to compare and con-
trast the print ads and commercials
with those that are running today, and
the kids were excited to get first-hand
exposure to the evolution of advertising
messages and techniques.

Sprint

Arte and Carole Moreno

John and Kelly Hartman Foundation
Mobius Advertising Awards

Outdoor Advertising Association of

America

FOARE, the philanthropic fund of

the OAAA

Individual Members

Professor J.J. Boddewyn
John Novotny

Austin S. Parker

Susan Varney

Looking Back

Ovympic Tie-IN NoT New IN ADs

This ad, printed in 1925, appeared one year
after the Paris Olympics. In those games,
there were 2,956 men and 36 women com-
peting for medals. This was the same
Olympics  where  Harold Abrahams
("Chariots of Fire") won the 100 meter dash.
Interestingly enough, it is the girl who wins
this foot race, although Olympic women
competed only in swimming and tennis
events in 1924.

Advertisers often use current events as cul-
tural rallying points to sell their products; in
anticipation and celebration of the 2000
Olympics, marketers highlighted young ath-
letes to trumpet vitality, wholesomeness
and ambition, hoping consumers would rec-
ognize these same qualities in their prod-

Walter

Source: |
Company  Archives,
Advertisements Collection

Thompson
Competitive

ucts. In the "Lifebuoy" ad shown here, patriotism and athleticism are tied to
familial relationships and health (and, by extension, cleanliness!).
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Hartman Center Staff Gains Local Expertise

We are very pleased to have three new
workers join the force here. Kristen
Kramer, a Ph.D. candidate in Duke's
German Studies Program, is this year's
J. Walter Thompson Company Intern.
Kristen will be dividing her work
between Thompson Company collec-
tions and outdoor advertising papers in
connection with the National
Endowment for the Humanities grant
the Center received earlier this year.
Kristen received her Bachelor of Arts at
the University of Texas at Austin, where
she studied commercial and art pho-
tography and theory.

Lynn Pritcher, our new Technical
Services Archivist and NEH Grant
Director for the Outdoor Advertising
project, comes to us from the Digital
Scriptorium within the Special
Collections Library here at Duke. Her
previous position included working on
the popular Ad*Access on-line archive
of historic advertisements. Lynn
received her library science degree
from the University of North Carolina

at Chapel Hill, a Master's in College
Student Personnel Services from Miami
University (Ohio), and a Bachelor of
Arts in English from James Madison
University in Virginia.

Lisa Stark, the Project Manager for
the NEH Outdoor Advertising project,
also comes to us from within Duke's
Special Collections Library. In her posi-
tion as Archivist/Manuscript Cataloger,
she managed the coordination of all

incoming materials to the Special
Collections library. Additionally, she
encoded information about the collec-
tions for placement on our web site.
Lisa received her library science degree
from the University of North Carolina at
Chapel Hill and two Bachelors: one in
Comparative Area Studies (Japanese and
German language studies) from Duke
and one in Music (Piano Performance)
from the University of Florida.

John W. Hartman Center

The Center was established within Duke University's Rare Book, Manuscript, and
Special Collections Library in 1992. By preserving historical records and archives
and through related programs, the Center stimulates interest in and study of the
roles of sales, advertising, and marketing in society.

Contact Information:

Ellen Gartrell, Director 919-660-5836
ellen.gartrell@duke.edu

Jacqueline Reid, Reference Archivist 919-660-5827
j.reid@duke.edu

For general reference assistance, call 919-660-5827, send e-mail to
hartman-center@duke.edu or fax 919-660-5934.
http://scriptorium.lib.duke.edu/hartman/
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