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HARTMAN CENTER 
APPOINTS NEW 
DIRECTOR 

The Har tman Center is pleased to announc e 
that after a national searc h, Jacqueline Reid has 
been appointed its new director. She brings nine 
years of expe rience working with corporate 
arch ives to the position, along with considerab le 
knowledge of Hartma n Cente r collections . Ms. Reid 
has been with the Center for seven years, previous­
ly as interim director for the last year, and before 
that as refere nce archivist. She also was the 

SUMMER IS THE TIME 
TO GET OUTDOORS 

Summer is the time for outdoors, and the 
Hartman Center has gone outdoor s in a big way! 
We are proud to announc e two new resources doc­
umenting the outdoor adver tising industry : the 
collection guide to the OAAA (Outdoor 
Advertisin g Ass ociation of America) Archives 
and ROAD (Res ource for Outdoor Advertising 
Descriptions ) . Both reso urces are available on 
the Hartm an Center website: 
http://sc riptorium.lib.duke .edu/h artman / 

The OAAA Archi ves , oaaa 
along with ten other collec­

s ? 0"\, 1 ~~~ ­tions of outdoor advertis ing- ~~6~.~ro~ ~r ct:,~~~ 
related material, were 
process ed as par t of an NEH 
gra nt awarded in 2000. Please see the Fall 2000 
Fron t a nd Center for information about the 
NEH Grant: ht tp://scriptorium.li b.duke.edu/ har t­
man/ newsl etter/ Th e OAAA Archives document 
the opera tions and activities of the OAAA, the pri­
mary professiona l organization thro ughout the 
modern history of the outdoor adver tising indus­
tr y in the US. The guid e provides an overview of 
the materials (dated between 1885-1980s) in 
these collect ions. In addition, it includes a 
chronologica l timeline of sign ificant outdoor 
advertis ing individuals, compan ies and events, 

illustration editor for 
the Advertising Age 
Encyclopedia of Advertising, 
published by Fitzroy 
Dearborn Publishers in 2002. 
Prior to her work at Duke, 
Reid was an archivist at The 
History Factory in Chantilly, 
VA and worked with the 
archives of clients such 
as Sears, Roebuck & Co., 
MCI Te lecommun ications, 
Prudentia l, Goldman Sachs, 

GATX, and Fleet Financial. She earn ed a Masters 
in Library and Informat ion Science from Th e 
University of Texas at Austin and a Bachelor 
of Arts in Art Histor y with honors from the 
University of Minnesota . 

and a glossary of outdoor advertis ing terms use d 
in the industr y and found within the pape rs of the 
OAAA Archives . 

The ROAD website provides descriptive access 
to over 50,000 billboards and adver tising images 
from the 20th centw -y. The image descriptions in 
the ROAD database are drawn from four outdoor 
advertising collec­
tions within the 
Hartman Center, 
including the 
OAAA Records; A:., •• ,c. of Ov,doo, Adwu,hhg o .. ctiptlo•H 

the OAAA Slide 
Library; records of the R.C. Maxwell Outdoor 
Advertis ing Company; and the John Paver Papers . 
There are no images available on the ROAD web­
site, however, researchers are able to sea rch 
desc1i ptions in two ways: sin1ple keyword search­
ing or more complex search ing that allows individ­
uals to narrow their resu lts by date, geographical 
area, product, etc . The OAAA timeline noted above 
is available on the ROAD website as well. 
Reproductions of any ROAD images are available 
to research ers for a fee, and anyone visiting the 
Hartman Center is able to physically view the 
images in our reading room . 

The OAAA Archives along with ROAD and the 
othe r outdoor advertising materials promise to be 
a rich source for all researchers . For further infor­
mation about the OAAA Archives or the ROAD 
website, please contact the Hartman Center 
Reference Archivist at: 919-660-5827 or email 
Hartman -Center@duke.e du. 

mailto:Center@duke.e
http:b.duke.edu
http:http://scriptorium.li
http://sc


Two of our 

NEWS & NOTES Uli':'l-!3-\IJH;iM:t-
VISITORS 
JWT NY staff members Stephanie 
Andino,CatherineEast, Meredith 
Miller,and Lauren Freedmanall 
visited the Hartman Center during 
a recruiting visit to campus. 

FormerJWTer,Wally O'Brien, 
also came to the center to reac­
quaint himself with aur staff and 
his collection. 

CLASSES 
UNC-ChapelHill Communications 
ProfessorJanas Sinclair brought 
her Media Planning class to the 
HartmanCenterto learn about 
early 20th century media planning 
for radio and television. 

ON THE ROAD 
JacquelineReid visited the offices 
of OAAA in Washington, DC and 
attended the OAAA National 
Convention She also in Chicago. 
attended the Conference on 
HistoricalAnalysisand Research 
in Marking (CHARM) in Long 
Beach,CA. Lynn Eaton attended 
the Popular CultureAssociation 
nationalconferencein San Diego 
and gave presentations at the 
Societyfor North Carolina 
Archivistsspring meeting in 
Fayettevilleand the Economic and 
BusinessHistoriansMeetingin 
High Point, NC. 

NEW STAFF 
RichardCollierhas joined the 
HartmanCenter staff as Project 
Archivistworkingon processing 
the Bates Worldwide collection. 
Rick worked with the Hartman 
Center part-time for four years 
while pursuing his PhD in Cultural 
Anthropologyat Duke. Casey 
Jarrin is our graduate student 
intern who has been working on 
processinga number of collec· 
tions. She is working on a PhD in 
Englishrelating to Irish Studies at 
Duke. Barbara Heck, a recent 
NCSUPublicHistory graduate, 
is also an intern working on 
processingJWT collections. We' re 
thrilledto have their expertise! 

NEW 
COLLECTIONS 
AND ADDITIONS 
ENRICH HOLDING 

Recent acquisitions have added to 
the holdings in the Hartman Center . 
We are pleased to become the home 
of the papers and book collection of 
Bob Berenson, who rec ently 
retired as Vice-Chairman from recently added
Grey Global Group. Included printed materials. 
among his materials are found a home with the Center, elating from 1932 
many speeches given over to 1962. Welcome additions to the Nicole 
the years and Berenson's DiBona Pet erson Advertising Cookbook 
"manila file," which con- Collection were given to the Hartman Center 
tains articl es, speec hes and by Profes sor 
other writing tha t inspired Joseph DiBona , 
him over his 30 year career the Kraft
with Grey. 32 boxes of addi­ Company 
tional videos recently arrived Archives , and
court esy of JWf and Ellen Gartrell 
Mindshar e to compliment McGeorge . 
the Bates Worldwide collec­ Than ks to all 
tion. These videos include of these 
many compilation ree ls and donor s for 
prese ntations made as far contribut ­
back as 1982 and include 
some that docum ent the 
Backer Spielvoge l Bates era. JWT NY and 
Chicago staff members sent additions to the .JWf 
Archives as well. Retired professo r Allan T. 
Sagraves of Central Connecticut State University 
donat ed many marketing and advertis ing related 

became head of institu­
tional adverti s ing for 
the sto re . She also did MARGARET FISHBACK free lance work for 

clients such as Clairol, 
Pabst, Martex and othe rs 

PAPERS DOCUMENT 
A PROLIFIC CAREER throughout her advertis­

T he papers of copywriter ing career. 
and poet Margaret Fish back In add ition to her 
(1900-1985) came to the career as a copywriter, 
Hartman Center earlier this Fishback was a prolific 
year. Born in Washi ngton, writer of humorou s verse 
DC, Margaret Fishback attend­ and prose, authoring over 
ed Goucher College in Baltimore . 
After graduati ng in 1921 she 
moved to Manhat tan and eventu­
ally was emp loyed as an ass ista nt 

copywriter for Macy's department sto re . Rising up 
through tl1e ranks at Macy's, Fishbac k created 
award-winning and clever verses for the sto re's 
print campaign s and became the highest paid 
woman copywriter of her time. She ultimate ly 

books from his persona l collection, as well as a box 
of reels of television commercia ls and runs of 

Advertising Age and Marketing News 
from the late 1970s and early 
1980s. Ogilvy & Mather 
Chairman Emeritus Jock Elliott 
donated copies of his speeches 
dating 1954 to 2004. Th e early 
speeches docum ent Elliott's tenure 
at BBDO. A collection of approxi­
mately 94 black and white retail 
store photographs was recently 
acquir ed. The photos elate from the 
1920s to the 1950s and depict various 

windows, displays, and interiors of 
retail stores found in the San Jose, CA 
area . Grocery stores and departm ent 
stor es are especially well represented. 
25 Young & Rubicam print house ads 

ing to our 
stTong resources ! 

A 1957 Young 
& Rubicam ad. 

' 


20 books and publishing 
thousands of poems 
and essays in various magaz ines . 

Despite her great success as a copywriter and 
published author, Fishback led a very troubled life. 
Her papers docum ent both the ups and clowns of 
trying to balance a tlu-iving career with motherhood 
and mar ried life. We look forward lo making this 
collection access ible lo researchers by late 2006. 0 



THE BIRTH OF PEACE 
CORPS ADVERTISING: 
A LOOK INSIDE THE 
SHELDON B. SOSNA PAPERS 

In 2003 the Hartman Center acquired the 
Sheldon B. Sosna Papers , an exciting collection 
documenting Sosna's half century as an advertising 
executive, consultant, and leading voice in American 
advertising. Though the papers primruily showcase 
his contributions to supermar ket and retail advertis­
ing, the collection also presents an invaluable 
record of Sosna's two years managing the original 
promotional campaign for the Peace Corps. While 
vice president and creative supervisor at Doherty 
Clifford Steers & Shenfield, Sosna lobbied to 
acquir e the Peace Corps pro bono account, and in 
January of 1962 he began the design of its national 
advertising campaign . Sosna played a pivotal role in 
the presentation of the newly-formed Peace Corps 
to the nation and the world. 

Launched in 1961 as pru·t of Pres ident John F. 
Kennedy's "New Frontier," the Peace Corps was 
conceived as a pioneering youth service program 
that would b1ing volunteer aid to developing cow1­
tries throughout the world. Th e Peace Corps 
inspired an entire gene ration of Americans to volun­
teer their professional skills-in fields as diverse as 
farming, agriculture, engineering, construction, 
math ematics, medicine, public health, and educa­
tion- and contribut e to the shared project of "world 
peace and human welfare." As the volunteer agency 
selected to promot e Kennedy's groundbr eaking pro­
gram , Doherty Clifford Steers & Shenfield and 
Sosna worked togethe r with the Adver tising 
Council to create the public service campaign for 
Peace Corps promotion and recruiting. 

Beginning with a series of print advertisements 
that urged young Americans to "make an impor tant 
contTibution to your counb·y and to the world" and 
''Take yourplace in the Peace Corps," the promo­
tional campaign entered the American consc ious­
ness on multiple fronts. Sosna circulated the Peace 

Corps message 
throug h newspaper 
and magazin e ads, 
radio announce ­
ments, television 
commercials and 
short films, always 
echo ing the 
unswerving opti­
mism projected by 
the Kennedy 
Administration. The 
campaign delivered 
a resounding appeal 
to potential volun­

teers, encaps ulated in slogans that imagin ed a dif­
ferent and better world: "If you're tired of talking 
about a bette r world and want to help build one, 
serve in the Peace Corps" and 'There is something 
you can do for a better world." 

111e collect ion's Peac e Corps holdings span 
a 1ich asso r tment of both print and audiovisual 
materials: or igina l advertis ements and page 
proofs; press /rad io kits; volunteer recruitment 
materials (including a recording of public service 
annou11cements which featur e the voice of famed 
sport scaste r Bob Delaney, alongside the spoken 
testimon ials of Peace Corps volunteers); an origi­
nal issu e of the Peace Corps News; cor respondence 
with Robert Sarg ent Shriver, Peac e Corps director 
from 1961 to 1966; and the last known copy of a 
1962 promotiona l film, which originally aired on 
American television stations. This half-hour film, 
ultimately seen by forty million people, is a center ­
piece of the collect ion. Written, produc ed, and 
directed by Sosna, the film featur es original 
footage with President Kennedy, Sargent Shr iver, 
and Dave Garroway (then host of NBC's 'Today 
Show"). As the sole remaining copy, this film is of 
great histo rical and archival value. Th e Hartman 
Center is pleased to make it available to the 
research commun ity. 

Rese archers can now visit the Hartman Center 
and wimess first-hand how Sosna shaped our ini­
tial public understanding of the Peace Corps ,md 
provided a roadmap for its futur e promotion. Th e 
Sosna collection finding aid should be available 
on the web in late 2005. 

CELEBRATING THE MUSTANG 
Ford's current Mustang webpag e carries the slogan 'The Legend 

Lives." Mustang received a full redes ign for the 2005 model year which 
drew its inspiration from, in particu lar, the 1966 and 1967 models. 

In this 1967 print advertisement, Ford announced that over a 1.5 mil­
lion buyers had "taken the Mustang pledge," an impress ive sa les record 
for a car launched not into an existing vehicle class but into a new and 
undefined niche which it occup ied alone for nearly thr ee years . T he niche 
itself - "pony cars" - came to be named after the car that started it all. 
Forty years later, new Mustangs are des ired by buyers, while collectors 
still prize the older models. Its legendary status is sec ure, as the only 
"pony car" from the 1960s still in production. 

LOOKING BACK 
 Morothoo\.5 million ArnorlconshlWOtaken 
lhOMust.ang~ 

Forall thO lt8nGcMdrellllOl"II. 
And(M)f IOO~ones. 

KUDOS 

"I developed an amazing 
undergraduate research 
project w ith the help of 
Ad* Access, the source for 
historical advertising. 
I am in awe of the hard 
work that must have 
gone in to developing 
this database, seriously. 
Thank you. It helped me 
establish a pattern ... that 
directly ties in with 
today's advertising." 

-recent college graduate 

DUKE STUDENT 
WINS AWARD 
USING JWT 
COLLECTIONS 

Duke Senior Andrew Collins 
won the prestigious 
Middlesworth Award for cre­
ating a website presentation 
using materials found in the 
J. Walter Thompson 
Company Archives. As an 
assignment for his Marketing 
and Consumption in Japan 
and the U.S. history class 
taught by Professor Simon 
Partner, Collins studied the 
work done by JWT for its 
client 7Up in the 1950s to 
the 1970s. By using the 
mate rials found in the JWT 
collection, Collins was a ble 
to see patterns in the adver· 
tising that followed societal 
trends in the U.S. during that 
time. The Middlesworth 
Award is given once a year 
to one undergraduate and 
one graduate student who 
demonstrate scholarly excel­
lence in using collections 
found in Duke's Rare Book, 
Manuscript, and Special 
Collections Library for 
assignments in Duke classes. 

E) 
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2004 fellow Stef an 
Schwartzkopf in our 
reading room . 

2005 TRAVEL 
AWARD RECIPIENTS 
ANNOUNCED 

The Har tman Center is pleased to 
award travel grants and fellowships to 15 
researchers for 2005. Rec ipients were se lect­
ed from a strong pool of 28 applicant s from 18 
s tates and 4 coun tries . Th e travel awards help 
faculty members, graduat e s tudents, and inde­
pendent scholars from around the world to 
use the Center's unique collec tions at Duke. 

Th e Center awarded one J. Walter 
T hompson Company Rese arch Fellowship 
this year to Professo r Elspeth Brown 
(History and Centre for Visual & Media 
Cultur e, University of Toronto) . Professor 
Brown's topic is the history of commercial 
modeling in the United States during the 
20th centur y. Th e JWT Arch ives holds a wide 
variety of informatio n supporti ng this subjec t, 
both in advert isements and in corporat e 
record s . T he Fellows program ass is ts schol­
ars whose resea rch in the Har tman Center 
requires a minimum stay of two weeks . For 
more information on the T ravel Grants pro­
gram , please vis it our webs ite: http:/ / sc ripto­
rium.lib.dukc.edu/hartma n 

Our 2005 tra'Vel grant recipients also include: 

FACULTY 
Profess or Blaine Branchick, School of Business, 

Quinnipiac University 
Professor Michael Dawson, Sociology, Por tland 

State Univers ity 
Profess or Melissa Homestead (English, 

Univers ity of Oklahoma) and Profess or Anne 
l(aufman (Mathematics, Milton Academy) 

Profess or Kevin l(eenan, Mass Commu nicat ion, 
American University in Cairo (Egypt) 

Profess or James Kimble, Departm ent of 
Comm unication , George Mason Univers ity 

Profess or Ellen Litwicki, History, SUNY 
Fredonia 

Profess or Michael Socolow, American Studies , 
Brandeis Univers ity 

ST UDENT 
Rhiannon Donaldson, History, University of 

Sydney (Austn lia) 
Adam Mack, History, Univers ity of South Carolina 
Sally Romano, Schoo l of Medicine, Yale 

Univers ity 
Dawn Spring, Histor y, Un ivers ity of Cincinnati 
Elizabeth Swift , Amer ican Studies, University 

of New Mexico 

INDEPENDENT SCHOLAR 
Arthur Funni , Ohio 

http://scr
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