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NEWS & NOTES

VISITORS

   The Advertising & 
Society Quarterly 
journal colloquium 
brought 36 scholars 
and industry represen- 
tatives to the Hartman 
Center for a display 
and discussion.

CLIR GRANT                        

   Duke’s Hartman Cen- 
ter, along with the 
University of Miami and 
History Miami have 
been awarded a 
collaborative CLIR 
Digitizing Hidden 
Collections grant to 
scan and create online 
portals for materials 
related to Pan American 
World Airways. The 
Hartman Center has 
extensive Pan Am print 
ads from at least three 
different agencies 
dating from the 1940s 
to the 1980s.

NEW INTERNS

   Ashton Merck joins 
the Hartman Center as 
this year’s Advertising 
History Intern. Ashton is 
working on her Ph.D. in 
Duke’s History depart- 
ment and her disserta- 
tion analyzes the evol- 
ving scientific, technical, 
and legal challenges in 
food safety and inter- 
national trade over the 
past half-century. 
   Leah Tams joins us as 
our Pan Am CLIR grant 
intern this year. Leah is 
a grad student in UNC 
Chapel Hill’s School of 
Information and Library 
Studies. She will be 
overseeing selection and 
metadata creation for 
our new grant funded 
digital project docu- 
menting the advertising 
of Pan Am World 
Airways.

Diversity Defines These 
New Collections
   
   New collections at the Hartman Center document 
the careers of several well-known ad men and 
women, as well as advertising featuring Arnold 
Palmer as a celebrity endorser, and Life Savers 
promotional materials.
   During a career spanning four decades, Charlotte 
Beers was the top executive of three advertising 

agencies, (Tatham Laird & 
Kudner, Ogilvy & Mather, 
and J. Walter Thompson), 
establishing a reputation 
as a sharp business 
executive as well as paving 
the way for women to be a 
competitive force in the 
advertising industry. She 
also served as Undersecre-
tary of State for Public 
Diplomacy under Presi-
dent George W. Bush. Her 
papers document her 
advertising career. 

   Jim Kobs was a direct marketing executive based 
primarily in Chicago, IL. His career started at Stone 
& Adler, before he established his own agency, Kobs 
& Brady, which went on later to become Kobs & 
Draft. His collection documents the evolution of 
direct marketing for clients such as Allstate, Bankers 
Life, DHL, Honeywell, and many others. 
   Joel Raphaelson served as the Executive 
Creative Director of Ogilvy & Mather Worldwide. 
Collection includes speeches, presentations, corre-
spondence, audiovisual materials, and printed 
material relating to Raphaelson’s career with Ogilvy 
& Mather.
   Cipe Pineles was an Austrian-born Jewish artist 
noted for innovations in magazine design, illustration 
and typography. Her collection includes correspon-
dence, photographs, drawings and illustrations and 
other design work, paintings, advertising and 
promotional materials, drafts of manuscripts, recipes, 
financial records and other printed materials that  
document Pineles’s professional and private life,  
including correspondence and service orders 
during World War II. 
 The Smith Company was established in 1906 
in Scranton, PA, and created outdoor advertising
for its clients. The Smith Company photograph 
archive consists of approximately 78 photographs 
of billboards and outdoor signs produced by the 
company. Most are location shots of roadside signs
and represent primarily local businesses from 
northern Pennsylvania to Wilmington, NC. 

   Anola “Peter” Mudie was a West Coast radio 
personality whose Consumer News radio program 
sponsored by Fred Meyer stores ran from 1934 to 
1961. Her scrapbook includes photographs that show 
news events covered by Ms. Mudie which impacted 
Fred Meyer Inc., and their consumers, including the 
longshoremen working the Port of Portland, and 
Port of Seattle docks, longshoremen's strike in 1948, 
naval ships in the Willamette River for Fleet Week, 
panel delivery vans and trucks, Fred Meyer special 
consumer events, stores, and cooking shows. 
   The Arnold Palmer advertisements and 
memorabilia collection consists of print advertise-
ments featuring Palmer as spokesperson, celebrity 
figure, or providing product endorsements, as well as 
print advertisements for Arnold Palmer's own 
companies. In addition, the collection includes 
trading and collector cards, telephone prepaid cards, 
and photographs bearing Palmer's likeness. 
   The Life Savers promotional archive consists of 
matted advertising, display and promotional designs, 
photographs, and negatives that depict a variety of 
campaigns to market Life Savers in early and 
mid-century. Included are photographs of models in 
various poses; candy displays (including displays of 
competitors such as Curtiss's BabyRuth / Butterfin-
ger and Pine Bros. Glycerin Tablets); celebrities 
posing with the candy in endorsement or other 
promotional campaign; street vendors (Life Savers 
Sampler Girls); and images of placements of the 
candy in film productions.

Charlotte Beers

A Smith Company billboard in Scranton, PA.

Newly Published 
Collection Guides
• Arnold Palmer advertisements &                 
   memorabilia
• B. Altman window display photographs
• Cipe Pineles papers
• Hansen Glove Corporation records
• Helayne Spivak papers
• JWT Ford collateral literature
• jWT Public relations records
• Lois Stifel collection of tobacco ephemera 
• Woolworth Spring Convention display   
   photographs
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